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Letter from the Director
Greetings from the MCTB during these tumultuous times. Our hope is that you are well and weathering
this storm. Our goal, since mid- March, has been to be your advocate and keep our audience as informed
as possible about the state of our destination; it continues to be so. In that vein, we wanted to update
you about some of what we have been doing over the past seven months. And the work continues as a
recent survey of our members reveals that 90% have been negatively affected by the pandemic. With
much to do in the coming days and months ahead for all us, Carol Anton, Carol Barkin and I are always
available to discuss your concerns or ideas so please stay in touch. - Leslie Bensley
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Our Marketing Campaign - “Be A Visitor In Your Own Backyard”
We know that as families and friends begin to step out, their first adventures will be close to home,
in locations that feel familiar and safe. To encourage and support regional visitation, we are using the
marketing message “Be a visitor in your own backyard” to communicate that Morris County remains a
destination for our more local community during the pandemic. Additionally, our campaign includes a
message to get the new Visitors Guide which keeps Morris County top of mind. This campaign supports
the economic recovery goal of Morris County as it reopens at full capacity next year. Huzzah!
Our marketing vehicles include traditional print advertising, a good dollop of social and digital media
and a very exciting new medium for us - billboard display ads. Our billboards, like the one above,
are displayed at 40 locations throughout New Jersey. We are especially grateful to the generosity of
OutFront Media and the expertise of Fiore Marketing for making this happen. A few area locations are:
Rt. 10 in Randolph, Rt. 46 in Hackettstown, Rt. 53 in Denville, Rt. 181 in Sussex, near Flemington, near
Rutgers, Morristown, and many more. Have you seen any?
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MCTB • PROGRAMS & INITIATIVES
WAYFINDING & KIOSK PROGRAM

Work continues with our on-going Wayfinding initiative and includes
the fabrication and installation of four new pedestrian kiosks. We
installed these kiosks on Main Street in downtown Chester, Alstede
Farms in Chester, Morristown National Historical Park’s Fort Nonsense
and Morristown Medical Center in Morristown.
To date, 26 kiosks have been installed throughout the county. An
assessment of all components of our program is currently being
conducted to ensure the integrity and effectiveness of the initiative.
We are excited to be reaching a wider audience with this last batch and
hope that visitors find their way to the “places that matter” because of
them!

SEO & BLOG INITIATIVE

Now that we have refreshed our website morristourism.org - we want
to make sure people are able to find our site through their search
engine of choice. We are working with Reclaim Digital to improve and
to increase our competitive position when people search for “things to
do” in Morris County.
One way to optimize SEO is by adding more unique content embedded
by using “key word terms.” Through the production of blogs, we are
able to achieve this goal. Here are some recent examples:
• Our Favorite Morris County Hiking Trails (What to Look For!)
• Thomas Nast - The President Maker
• What’ s Open in Morris County? Covid- 19 Reopening Breakdown
• Catching Up with Morris County’s National Historic Landmarks
• Shopping in Historic Chester and Beyond

COLLATERAL MATERIALS
2020 -2021 Visitors Guide

Est. 1739

The official Morris County Visitors Guide for 2020-2021 is in stock. Thank
you to everyone who placed an ad and supported this effort. To date we
have sent out over 8,000 guides and continue to do so at a steady pace
due to the current marketing efforts that focus on “Ordering a Guide.”
Let us know if you need more.
This year was the perfect time to review our library of collateral
materials. We are in the process of updating our self-guided Historic
Morristown Walking Tour and our Morris County Points of Interest Map
and giving them a fresh look with our new branding. Once we complete
them, they will be available to you and to visitors. Additionally, we will
use the information to update our downloadable walking tour app. See
morristourism.org for the apps.
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MCTB • PARTNERSHIPS & SPONSORSHIPS
SPLENDOR IN SEPTEMBER

The MCTB was proud to be a Media Sponsor of the Splendor in
September Designer Showhouse & Gardens at Tyvan Hill, the gracious
1928 country estate in New Vernon. Due to social distancing measures,
the WAMMC knew that it would not be able to make its usual $1.5 to $2
million or attract 25,000-30,000 visitors, but Kathy Ross, co-chair, said
she would be happy to see 8,000-10,000 visitors this year. The Women’s
Association for Morristown Medical Center proudly announced that the
funds raised from Tyvan Hill will go toward the expansion of The Gagnon
Cardiovascular Institute.

THE GREAT NEW JERSEY MONTHLY SCAVENGER HUNT

Working again with NJ Monthly after previous collaborations, the MCTB
supported the efforts to draw attention to all the wonderful historic,
cultural, and recreational sites in NJ. The great New Jersey Scavenger
Hunt challenged people to take selfies all over the state including some
of the stops here in Morris County such as the Morristown Green and
the Ralston Cider Mill in Mendham. Over 1,500 people participated in
the contest.

TRANSOPTION’S RIDE AND SEEK SCAVENGER HUNT

We collaborated with our member, TransOptions and supported
their Morris County-wide Ride and Seek Scavenger Hunt Tour.
Participants were encouraged to get on their bikes and visit our
local destinations. To discover the location, participants used our
new Morris County Visitors Guide to crack the clues, take selfies,
and submit a “bingo card” entry form. Each completed bingo
board was entered to win the $150 raffle prize.
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MCTB • MEMBER NEWSLETTER
MEMBER MEETING UPDATE

MORRISCOUNTY

Acknowledging the Covid-19 pandemic, the MCTB Board of Directors made the
difficult decision to postpone our annual membership meeting until sometime in
2021. The meeting, which includes voting for a new slate of officers, is required
to be held in person according to our By-laws. Generously, the current Board will
stay in place until it is safe to gather and vote for new directors. Many thanks
go out to our elected officers: President Linda C. Snyder, Vice-President David
Helmer, Secretary Danielle Colombaris and Treasurer Dan Callas for their continued
support.

MCTB OFFICE UPDATE

• The staff of the MCTB continues to work from our office on Court St. but our
Visitor Center doors remain closed.
• Strategic planning is underway for 2021 and includes a new “Open for Business”
marketing campaign along with a new hyper focused video series.
• An array of new tours, programs and inviting itineraries are being developed to
roll out next year.
•

Major supplemental grant support from the New Jersey Division of Travel and
Tourism and increased funding from the New Jersey Historical Commission
will ensure we can continue marketing our destination in order to support the
economic recovery of the New Jersey and the tourism industry.

• Please remember to support your fellow members by shopping locally this
holiday season.

ANNUAL CHRISTMAS ORNAMENT

The MCTB annually produces and sells an ornament featuring Morristown resident
and political cartoonist, Thomas Nast. This year’s ornament is called “The Coming
of Santa Claus” and was published in Harper’s Weekly in 1872. We are particularly
pleased with the image this year since it highlights the family pets rather than the
family children who greet Santa as he descends from the chimney.
Ornaments can be ordered on-line and are available for a $10 donation.

Wishing you a safe & happy holiday season!
The MCTB received funding through a grant from the NJ Dept. of State,
division of Travel and Tourism and operating support grant from
the NJ Historical Commission, a division of the Department of State

